Targeted Email Promotions
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The ability to directly market to specific guests is integral to creating promotions which encourage measured changes in guest behavior. Using the Paytronix email tool, users may target guests based on past activity - creating special, tailored promotions for qualifying cardholders. Targeted promotions are sometimes more effective than broad-based promotions. These limited offers may be too rich or too specific to appeal to an entire population of users. In these cases, a special coupon or extra points may be offered via email exclusively to particular guests who qualify for your promotion. Such offers may be used to increase, change, or reward previous loyalty behavior. Common examples of these targeted promotions include birthday campaigns, as well as "We Miss You" offers for cardholders who have been absent from stores. However, using the Paytronix Guest Analysis tool, there are a variety of additional audiences who may be reached. 

Examples of target audiences 
*Least frequent guests
*Lowest overall spenders
*Guests who frequent particular stores
*Certain age populations

Examples of promotions 
*Receive double points when you visit this month
*Spend $x.xx in the next week and receive extra points
*Detail of the store's upcoming specials
*A visit challenge - come in x times next month, and receive bonus points

With such a variety of targeted promotions available for use, please contact your customer service representative with any questions as to what options may be best used with your loyalty program. 
